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m. Reducing user support 01 02 O3 04 O5 O6 O7 On/a

4. Inan UCD project, different types of users can be integrated throughout the lifecycle within the
design and development process.
Please indicate which types of users are integrated during which project stages.

Analysis Design Implementation Deployment
Non-users O O O O
Light users O O O m}
Heavy users O O O O
Expert users O O O O
Lead users O O O O
Current
customers of
products/services O = = =
by my company
Potential
customers of
products/services o = &l =
by my company
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3. IT/UCD Competence

The next few questions concern your general opinion about tendencies within your company.
Please answer spontaneously and intuitively.

21. Please indicate on a scale from 1 (strongly disagree) to 7 (strongly agree) how much you agree with the
following statements.

Opverall, our technical support staff is

knowledgeable when it comes to computer- 01 02 03 04 O5 O6 O7 On/a
based systems.

Overall, our firm is knowledgeable when it O O2 O3 4 O5 06 O7 On/a
comes to UCD.

Our flin possessts a high degree of Ol 02 O3 4 O5 O6 07 Owa
computer-based technical expertise.

Our firm possesses a high degree of UCD Ol O2 O3 04 O5 O6 07 On/a
technical expertise.

We are very knowledgeable about new Ol 02 O3 04 O5 06 07 On/a

computer-based innovations.

We have the knowledge to develop and

maintain computer-based communication 01 O2 O3 04 O5 O6 O7 On/a
links with our customers.

Our firm is skilled at collecting and analyzing

market information about our customers via 01 02 03 04 O5 O6 O7 On/a
computer-based systems.

Our firm is skilled at collecting and analyzing

market information about our customers via 01 02 03 04 O5 O6 O7 On/a
UCD measures

We routinely utilize computer-based systems

to access market information from outside 01 02 03 04 O5 O6 O7 On/a
databases.

We have set procedures for collecting 01 O2 O3 04 O5 06 O7 On/a
customer information from online sources.

We use computer-based systems to analyze O O2 O3 04 O5 06 O7 On/a
customer and market information.

We  utilize  decision-support  systems

frequently when it comes to managing 01 02 03 04 O5 O6 O7 On/a
customer information.

We rely on computer-based systems to

acquire, store, and process information about 01 02 03 04 O5 O6 07 On/a
our customers.

We rely on UCD to acquire, store, and process Ol O2 O3 04 O5 O6 07 On/a
information about our customers.

Our company has a formal MIS department. 01 02 03 04 O5 O6 O7 On/a

Our company has a formal UCD department. 01 02 03 04 O5 O6 O7 On/a

Our firm employs a manager whose main
duties include the management of our 01 02 03 04 O5 O6 O7 On/a
information technology.
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Our firm employs a manager whose main

duties include the management of our UCD 0Or 02 03 04 O5 O 07 On/a
activities.

Every year we budget a significant amount of

funds for new information technology 01 O2 O3 04 O5 O6 O7 On/a
hardware and software.

Every year we budget a significant amount of 01 O2 O3 04 O5 06 07 On/a
funds for UCD.

Our firm creates customized software O O2 O3 04 O5 06 O7 On/a
applications when the need arises.

Our firm’s members are linked by a O O2 O3 04 O5 06 O7 On/a
computer network.

4. Customer Orientation

22. Please indicate on a scale from 1 (strongly disagree) to 7 (strongly agree) how much you agree
with the following statements. Answer in the context of your specific product/market or
service/market business.

We have routine or regular measures of O O2 O3 04 O5 06 O7 On/a
customer service.
Our product and service development is

based on good market and customer 01 02 O3 04 O5 O O7 On/a
information

We know our competitors well. 01 02 03 04 O5 O6 O7 On/a
We have a good sense of how our customers 01 O2 O3 04 O5 06 O7 On/a
value our products and services.

We are more customer focused than our 01 O2 O3 04 O5 06 O7 On/a
competitors.

We compete primarily based on product or Ol O2 O3 04 OS5 O6 O7 On/a
service differentiation.

The customer's interest should always come O O2 O3 04 O5 06 O7 On/a
first, ahead of the owners'.

Our products/services are the best in the 01 O2 O3 04 O5 O6 O7 On/a
business.

I believe this business exists primarily to Ol O2 O3 04 O5 O6 07 On/a

serve customers.

5. Innovativeness

23. Please indicate on a scale from 1 (Never) to 7 (Always) how much you agree with the following
statements.

In a new product and service introduction, how often is your company

First-to-market with new products and O O2 O3 04 O5 06 O7 On/a
services
Later entrant in established but still growing Ol O2 O3 04 O5 O6 07 On/a
markets
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Entrant in mature, stable markets 01 02 O3 04 O5 O6 O7 On/a
Entrant in declining markets 01 02 O3 04 O5 O6 O7 On/a
f&tthec.uttingedgeoftechnological Ol O2 O3 04 O5 06 O7 On/a
innovation

6. Exploration & Exploitation

24. Please indicate on a scale from 1 (strongly disagree) to 7 (strongly agree) how much you agree
with the following statements.

The company I work for... _

Looks for novel technological ideas by 01 O2 O3 04 O5 06 O7 On/a
thinking “outside the box”.

Bases its success on its ability to explore new Ol O2 O3 04 O5 06 O7 On/a
technologies.

Creates products or services that are 01 O2 O3 04 O5 06 O7 On/a
innovative to the firm.

Looks for creative ways to satisfy its 01 O2 O3 04 O5 06 O7 On/a
customers” needs.

Aggressively ventures into new market O O2 O3 04 O5 06 O7 On/a
segments.

Actively targets new customer groups. 01 O2 O3 04 O5 O6 O7 On/a
Commits to improve quality and lower cost. 01 02 O3 04 O5 O O7 On/a
Continuously improves the reliability of its 01 O2 O3 04 O5 O6 O7 On/a
products and services.

Increases the levels of automation in its O O2 O3 04 O5 06 O7 On/a
operations.

Constantly surveys existing customers” O 02 O3 04 O5 06 O7 On/a
satisfaction.

Fine-tunes what it offers to keep its current 01 O2 O3 04 O5 06 O7 On/a
customers satisfied.

Penetrates more deeply into its existing O O2 O3 04 O5 06 O7 On/a

customer base.

7. Top Management Team

25. Please indicate on a scale from 1 (strongly disagree) to 7 (strongly agree) how much you agree
with the following statements.

The management team I work for ...

Is supportive when it comes to UCD projects. 01 02 03 04 O5 O6 O7 On/a
Provides me with a clear vision. 01 02 O3 04 O5 O6 O7 On/a
Is risk averse 01 O2 O3 O4 O5 O6 O7 On/a
Is experienced within our field of business. 01 02 O3 04 O5 O6 O7 On/a
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8. _Demographics and Wrap-Up

You are almost done! The next few questions concern demographics. Please keep in mind that all data will
be handled under strictest confidentiality.

26. What industry are you working in?

Automotive

Consumer Goods

Financial Services/Insurance
Medical & Pharma

Services
Telecommunications

Other (please specify)

Oooooooo

27. How many employees does your company have?

1-5
m] 6-9

m] 10-19
] 20-49
m] 50-99
u] 100-199
m] 200 -249
(m] 250 -499
(]

m]

m]

(]

(m]

‘Wh

O

500 —-999

1.000 —4.999
5.000 - 9.999
10.000 and more
n/a

28. at is the name of your company?

29. What is your official job title?

30. How long have you been working in that position?

[m] Less than 1 year

m] 1-3 years

m} 3-5 years

m} More than 5 years
[m] n/a

31. What organizational area does your position belong to?

Design

T

Marketing

Research & Development
Other (please specify)

ooooo
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32. Please indicate your gender

m} Male
m} Female
[m] n/a

33. How old are you?

<20
20-29
30-39
40-49
50-59
60+
n/a

ooooooong

34. What is the highest level of education you have completed?

No educational degree at all

Intermediate secondary school-leaving certificate (“Mittlere Reife”)
Higher education entrance qualification (“Abitur” or “Fachabitur™))
Undergraduate degree (e.g. Bachelor's degree)

Postgraduate or professional degree (e.g. Master’s degree)
Research degree (e.g. PhD)

n/a

ooooooag

35. How much is your monthly net income?

less than 1500€
1500 —-2999 €
3000—4999 €
more than 5000 €
n/a

ooooo

36. Is there anything you want to add or comment concerning this survey?

Thank you very much for your participation!

In case you want to receive an executive summary of my findings once the study is finalized, please
provide your email address.

37. Email address?
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Appendix 3: SPSS Outputs — Descriptive Data of Overall and Calculation Sample

OVERALL
Sprachauswahl
Frequency Percent Valid Percent Cumulative
Percent
Deutsch 93 92,1 92,1 92,1
Valid  English 8 7.9 79 100,0
Total 101 100,0 100,0
Demo_Industry
Frequency | Percent | Valid Percent Cumulative
Percent
Automotive 10 9,9 141 141
Consumer Goods 11 10,9 15,5 29,6
Financial
Services/Insurance 19 188 268 °63
Valid Medical & Pharma 1 1,0 1,4 57,7
Services 7 6,9 9,9 67,6
Telecommunications 8 7.9 11,3 78,9
Other (please specify) 15 14,9 211 100,0
Total 71 70,3 100,0
Missing  -77 30 29,7
Total 101 100,0
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Demo_#Employees

Frequency Percent Valid Percent Cumulative
Percent
1-5 1 1,0 1,4 1,4
10-19 3 3,0 4,3 5,8
50-99 3 3,0 4,3 10,1
100 - 199 2 2,0 2,9 13,0
200 - 249 2 2,0 2,9 15,9
Valid 250 - 499 3 3,0 4,3 20,3
500 - 999 6 5,9 8,7 29,0
1.000 - 4.999 15 14,9 21,7 50,7
5.000 - 9.999 5 5,0 7,2 58,0
10.000 and more 29 28,7 42,0 100,0
Total 69 68,3 100,0
=77 30 29,7
Missing  n/a 2 2,0
Total 32 31,7
Total 101 100,0
Demo_Tenure
Frequency Percent Valid Percent Cumulative
Percent
Less than 1 year 12 11,9 16,9 16,9
1-3 years 24 23,8 33,8 50,7
Valid 3-5 years 14 13,9 19,7 70,4
More than 5 years 21 20,8 29,6 100,0
Total 71 70,3 100,0
Missing =77 30 29,7
Total 101 100,0
Demo_Department
Frequency | Percent | Valid Percent Cumulative
Percent
Design 11 10,9 15,5 15,5
IT 11 10,9 15,5 31,0
Marketing 21 20,8 29,6 60,6
Valid
Research & Development 8 7,9 11,3 71,8
Other (please specify) 20 19,8 28,2 100,0
Total 71 70,3 100,0
Missing =77 30 29,7
Total 101 100,0
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Demo_Gender

Frequency Percent Valid Percent Cumulative
Percent
Male 52 51,5 74,3 74,3
Valid Female 18 17,8 25,7 100,0
Total 70 69,3 100,0
=77 30 29,7
Missing n/a 1 1,0
Total 31 30,7
Total 101 100,0
Demo_Age
Frequency | Percent | Valid Percent Cumulative
Percent
20-29 3 3,0 4,2 4.2
30-39 36 35,6 50,7 54,9
Valid 40 - 49 26 25,7 36,6 91,5
50 -59 6 5,9 8,5 100,0
Total 71 70,3 100,0
Missing  -77 30 29,7
Total 101 100,0
Demo_Education
Frequency Percent Valid Percent Cumulative
Percent
Intermediate secondary
school-leaving certificate ( 3 30 43 43
3 7 6,9 10,0 14,3
Valid 4 9 8,9 12,9 27,1
5 46 45,5 65,7 92,9
6 5 5,0 7,1 100,0
Total 70 69,3 100,0
=77 30 29,7
Missing 7 1 1,0
Total 31 30,7
Total 101 100,0




Demo_Income

Frequency Percent Valid Percent Cumulative
Percent
1500 - 2999 EUR 14 13,9 26,4 26,4
3000 - 4999 EUR 24 23,8 45,3 71,7
Valid
more than 5000 EUR 15 14,9 28,3 100,0
Total 53 52,5 100,0
=77 30 29,7
Missing n/a 18 17,8
Total 48 47,5
Total 101 100,0
CALCULATION SAMPLE
Sprachauswabhl
Frequency | Percent | Valid Percent Cumulative
Percent
Deutsch 63 91,3 91,3 91,3
Valid  English 6 8,7 8,7 100,0
Total 69 100,0 100,0
Demo_Industry
Frequency Percent Valid Percent Cumulative
Percent
Automotive 9 13,0 13,2 13,2
Consumer Goods 11 15,9 16,2 29,4
Financial
Services/Insurance o 240 250 >4
Valid Medical & Pharma 1 1,4 1,5 55,9
Services 7 10,1 10,3 66,2
Telecommunications 8 11,6 11,8 77,9
Other (please specify) 15 21,7 22,1 100,0
Total 68 98,6 100,0
Missing =77 1 1,4
Total 69 100,0




Demo_#Employees

Frequency Percent Valid Percent Cumulative
Percent
1-5 1 1,4 15 1,5
10-19 3 4.3 4,5 6,0
50-99 3 4.3 4,5 10,4
100 - 199 2 2,9 3,0 13,4
200 - 249 1 1,4 15 14,9
Valid 250 - 499 2 2,9 3,0 17,9
500 - 999 6 8,7 9,0 26,9
1.000 - 4.999 15 21,7 22,4 49,3
5.000 - 9.999 5 7,2 7,5 56,7
10.000 and more 29 42,0 43,3 100,0
Total 67 97,1 100,0
77 1 1,4
Missing n/a 1 14
Total 2 2,9
Total 69 100,0
Demo_Tenure
Frequency Percent Valid Percent Cumulative
Percent
Less than 1 year 12 17,4 17,6 17,6
1-3 years 23 33,3 33,8 51,5
Valid 3-5 years 13 18,8 19,1 70,6
More than 5 years 20 29,0 29,4 100,0
Total 68 98,6 100,0
Missing =77 1 1,4
Total 69 100,0
Demo_Department
Frequency Percent Valid Percent Cumulative
Percent
Design 11 15,9 16,2 16,2
IT 11 15,9 16,2 32,4
Marketing 18 26,1 26,5 58,8
Valid
Research & Development 8 11,6 11,8 70,6
Other (please specify) 20 29,0 29,4 100,0
Total 68 98,6 100,0
Missing  -77 1 14
Total 69 100,0
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Demo_Gender

Frequency Percent Valid Percent Cumulative
Percent
Male 50 72,5 74,6 74,6
Valid Female 17 24,6 254 100,0
Total 67 97,1 100,0
77 1 1,4
Missing n/a 1 1,4
Total 2 2,9
Total 69 100,0
Demo_Age
Frequency | Percent | Valid Percent Cumulative
Percent
20 - 29 3 4,3 4,4 4,4
30-39 34 49,3 50,0 54,4
Valid 40 - 49 25 36,2 36,8 91,2
50 -59 6 8,7 8,8 100,0
Total 68 98,6 100,0
Missing =77 1 1,4
Total 69 100,0
Demo_Education
Frequency Percent Valid Percent Cumulative
Percent
Intermediate secondary
school-leaving certificate ( 3 3 3 3
3 7 10,1 10,4 14,9
Valid 4 9 13,0 13,4 28,4
5 43 62,3 64,2 92,5
6 5 7,2 7,5 100,0
Total 67 97,1 100,0
=77 1 1,4
Missing 7 1 1,4
Total 2 2,9
Total 69 100,0




Demo_Income

Frequency Percent Valid Percent Cumulative
Percent
1500 - 2999 EUR 14 20,3 27,5 27,5
3000 - 4999 EUR 23 33,3 45,1 72,5
Valid
more than 5000 EUR 14 20,3 27,5 100,0
Total 51 73,9 100,0
=77 1 1,4
Missing n/a 17 24,6
Total 18 26,1
Total 69 100,0
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Appendix 4: SPSS Outputs - State-of-the-Art in UCD

UCD Setup
OVERALL
Setup
Haufigkeit Prozent Glltige Kumulierte
Prozente Prozente
| am the only UCD/UX
o 12 11,9 11,9 11,9
specialist in the company.
| work in a UCD/UX team
which operates in a specific 21 20,8 20,8 32,7
department.
I work in a UCD/UX team
Giiltig i
which operates across 27 26,7 26,7 59,4
different departments.
| work in a UCD/UX team
19 18,8 18,8 78,2
department.
Other (please specify) 22 21,8 21,8 100,0
Gesamt 101 100,0 100,0

Note: Some of the “other” statements could have been assigned to existing/new categories.

Members_Department

N Minimum | Maximum Summe
Members_Design 86 0 1 70
Members_IT 86 0 1 58
Members_Marketing 86 0 1 53
Members_RD 86 0 1 38
Members_External 86 0 1 38
Members_Other 86 0 1 23
Gultige Werte (Listenweise) 86

Project Type

N Minimum | Maximum Summe
Project_Type_Website 98 0 1 71
Project_Type_Application 98 0 1 69
Project_Type_Interface 98 0 1 39
Project_Type_Other 98 0 1 23
Gultige Werte (Listenweise) 98

Note: Some of the “other” statements could have been assigned to existing/new categories.
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#Members

Frequency Percent Valid Percent Cumulative
Percent

1 3 3,0 3,5 3,5
2 5 5,0 5,9 9,4
3 7 6,9 8,2 17,6
4 14 13,9 16,5 34,1
5 19 18,8 22,4 56,5
6 5 5,0 5,9 62,4
7 4 4,0 4,7 67,1
8 8 7,9 9,4 76,5
9 1 1,0 1,2 77,6

Valid 10 6 59 7,1 84,7
12 3 3,0 3,5 88,2
14 1 1,0 1,2 89,4
15 3 3,0 3,5 92,9
20 2 2,0 2,4 95,3
30 1 1,0 1,2 96,5
40 1 1,0 1,2 97,6
50 1 1,0 1,2 98,8
60 1 1,0 1,2 100,0
Total 85 84,2 100,0
=77 15 14,9

Missing 0 1 1,0
Total 16 15,8

Total 101 100,0
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#All_Projects

Frequency Percent Valid Percent Cumulative
Percent

1 2 2,0 2,8 2,8
2 6 5,9 8,3 11,1
3 4 4,0 5,6 16,7
4 4 4,0 5,6 22,2
5 6 5,9 8,3 30,6
6 4 4,0 5,6 36,1
7 2 2,0 2,8 38,9
8 5 5,0 6.9 45,8
9 1 1,0 1,4 47,2
10 8 7,9 111 58,3

Valid 12 2 2,0 2,8 61,1
15 7 6,9 9,7 70,8
20 6 5,9 8,3 79,2
25 1 1,0 1,4 80,6
30 2 2,0 2,8 83,3
40 1 1,0 1,4 84,7
50 7 6,9 9,7 94,4
80 1 1,0 1,4 95,8
99 1 1,0 1,4 97,2
100 2 2,0 2,8 100,0
Total 72 71,3 100,0
=77 1 1,0

Missing 0 28 27,7
Total 29 28,7

Total 101 100,0
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#Projects:

Frequency Percent Valid Percent Cumulative
Percent

1 16 15,8 15,8 15,8

10 5 5,0 5,0 20,8

13 1 1,0 1,0 21,8

15 1 1,0 1,0 22,8

2 17 16,8 16,8 39,6

20 3 3,0 3,0 42,6

24 1 1,0 1,0 43,6

3 21 20,8 20,8 64,4

35 1 1,0 1,0 65,3
Valid 30 1 1,0 1,0 66,3

4 10 9,9 9,9 76,2

5 12 11,9 11,9 88,1

50 1 1,0 1,0 89,1

6 5 5,0 5,0 94,1

7 1 1,0 1,0 95,0

8 2 2,0 2,0 97,0

9 2 2,0 2,0 99,0

99 1 1,0 1,0 100,0

Total 101 100,0 100,0

Objectives
N Minimum | Maximum Mean Std. Deviation

Motive_Quality 99 2 7 6,09 1,098
Motive_Features 101 2 7 6,09 1,184
Motive_Acceptance 100 2 7 6,15 1,158
Motive_Satisfaction 100 2 7 6,40 974
Motive_Relationship 100 1 7 5,37 1,704
Motive_Contact 99 1 7 4,76 1,874
Motive_Productivity 98 2 7 5,76 1,347
Motive_ldeas 101 1 7 5,25 1,658
Motive_Decison 96 1 7 5,07 1,474
Motive_Sales 101 1 7 5,32 1,649
Motive_Development 100 1 7 4,43 1,736
Motive_Training 89 1 7 3,65 1,847
Motive_Support 98 1 7 5,04 1,618
Valid N (listwise) 80
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KPI

N Minimum [ Maximum Sum
KPI_CR 96 0 1 64
KPI_MS 96 0 1 26
KPI_ROI 96 0 1 28
KPI_Sales 96 0 1 45
KPI_Retention 96 0 1 71
KPI_Satisfaction 96 0 1 86
KPI_Complaints 96 0 1 44
KPI_Loyalty 96 0 1 50
KPI_Referrals 96 0 1 39
KPI_Dtime 96 0 1 31
KPI_Dcosts 96 0 1 35
KPI_Other 96 0 1 9
Valid N (listwise) 96
CALCULATION SAMPLE
Setup
Frequency | Percent | Valid Percent Cumulative
Percent
I am the only UCD/UX
specialist in the company. t 159 159 159
I work in a UCD/UX team
which operates in a specific 16 23,2 23,2 39,1
department.
I work in a UCD/UX team
Valid which operates across 18 26,1 26,1 65,2
different departments.
I work in a UCD/UX team
department. 9 13,0 13,0 78,3
Other (please specify) 15 21,7 21,7 100,0
Total 69 100,0 100,0

Note: Some of the “other” statements could have been assigned to existing/new categories.

Members_Department

N Minimum | Maximum Sum

Members_Design 69 0 1 57
Members_IT 69 0 1 45
Members_Marketing 69 0 1 41
Members_RD 69 0 1 31
Members_External 69 0 1 29
Members_Other 69 0 1 21
Valid N (listwise) 69
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Project_Type

N Minimum | Maximum Sum
Project_Type_Website 69 0 1 46
Project_Type_Application 69 0 1 50
Project_Type_Interface 69 0 1 26
Project_Type_Other 69 0 1 18
Valid N (listwise) 69

Note: Some of the “other” statements could have been assigned to existing/new categories.

#Members
Frequency | Percent | Valid Percent Cumulative
Percent
1 3 4,3 4,3 4,3
2 3 4,3 4,3 8,7
3 3 4,3 4,3 13,0
4 11 15,9 15,9 29,0
5 18 26,1 26,1 55,1
6 5 7,2 7,2 62,3
7 3 4,3 4,3 66,7
8 7 10,1 10,1 76,8
Valid 9 1 1,4 1,4 78,3
10 6 8,7 8,7 87,0
12 3 4,3 4,3 91,3
15 2 2,9 29 94,2
20 1 1,4 1,4 95,7
30 1 1,4 1,4 97,1
40 1 1,4 1,4 98,6
50 1 1,4 1,4 100,0
Total 69 100,0 100,0




#All_Projects

Frequency Percent Valid Percent Cumulative
Percent
2 4 5,8 7,8 7,8
3 3 4.3 5,9 13,7
4 3 4.3 5,9 19,6
5 6 8,7 11,8 31,4
6 3 4.3 5,9 37,3
7 1 1,4 2,0 39,2
8 4 5,8 7,8 47,1
10 5 7,2 9,8 56,9
12 2 2,9 3,9 60,8
Valid 15 4 5,8 7,8 68,6
20 6 8,7 11,8 80,4
25 1 1,4 2,0 82,4
30 2 2,9 3,9 86,3
40 1 1,4 2,0 88,2
50 3 4,3 5,9 94,1
80 1 1,4 2,0 96,1
99 1 1,4 2,0 98,0
100 1 1,4 2,0 100,0
Total 51 73,9 100,0
Missing O 18 26,1
Total 69 100,0
KPI
N Minimum | Maximum Sum
KPI_CR 69 0 1 43
KPI_MS 69 0 1 21
KPI_ROI 69 0 1 24
KPI_Sales 69 0 1 33
KPI_Retention 69 0 1 55
KPI_Satisfaction 69 0 1 61
KPI_Complaints 69 0 1 40
KPI_Loyalty 69 0 1 38
KPI_Referrals 69 0 1 30
KPI_Dtime 69 0 1 24
KPI_Dcosts 69 0 1 27
KPI_Other 69 0 1 9
Valid N (listwise) 69
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#Projects:

Frequency Percent Valid Percent Cumulative
Percent

1 9 13,0 13,0 13,0

10 5 7,2 7,2 20,3

13 1 1,4 1,4 21,7

2 13 18,8 18,8 40,6

20 2 2,9 29 43,5

24 1 1,4 1,4 44,9

3 16 23,2 23,2 68,1
Valid 3,5 1 1,4 1,4 69,6

4 7 10,1 10,1 79,7

5 7 10,1 10,1 89,9

6 3 4,3 4,3 94,2

8 1 1,4 14 95,7

9 2 2,9 2,9 98,6

99 1 1,4 14 100,0

Total 69 100,0 100,0

Objectives
N Minimum | Maximum Mean Std. Deviation

Motive_Quality 67 2 7 6,10 1,130
Motive_Features 69 2 7 6,04 1,254
Motive_Acceptance 68 2 7 6,19 1,162
Motive_Satisfaction 68 2 7 6,35 1,033
Motive_Relationship 68 1 7 5,47 1,607
Motive_Contact 68 1 7 4,84 1,858
Motive_Productivity 66 2 7 5,86 1,239
Motive_ldeas 69 2 7 5,36 1,543
Motive_Decison 66 2 7 5,17 1,354
Motive_Sales 69 2 7 5,45 1,491
Motive_Development 68 1 7 4,49 1,749
Motive_Training 64 1 7 3,81 1,868
Motive_Support 67 1 7 5,04 1,637
Valid N (listwise) 56
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UCD Process

OVERALL

Descriptive Statistics

N Minimum [ Maximum Sum

Type_AN_Non 101 0 1 55
Type_DS_Non 101 0 1 41
Type_IM_Non 101 0 1 25
Type_DP_Non 101 0 1 31
Type_AN_Light 101 0 1 60
Type_DS_Light 101 0 1 67
Type_IM_Light 101 0 1 40
Type DP_Light 101 0 1 49
Type_AN_Heavy 101 0 1 71
Type_DS_Heavy 101 0 1 79
Type_IM_Heavy 101 0 1 53
Type_DP_Heavy 101 0 1 58
Type_AN_Expert 101 0 1 64
Type_DS_Expert 101 0 1 67
Type_IM_Expert 101 0 1 45
Type_DP_Expert 101 0 1 48
Type_AN_Lead 101 0 1 48
Type_DS_Lead 101 0 1 57
Type_IM_Lead 101 0 1 39
Type_DP_Lead 101 0 1 45
Type_AN_Current 101 0 1 58
Type_DS_Current 101 0 1 53
Type_IM_Current 101 0 1 31
Type_DP_Current 101 0 1 38
Type_AN_Potential 101 0 1 67
Type_DS_Potential 101 0 1 58
Type_IM_Potential 101 0 1 34
Type_DP_Potential 101 0 1 45
Type_AN_Not 101 0 1
Type_DS_Not 101 0 1
Type_IM_Not 101 0 1 22
Type_DP_Not 101 0 1 8
Valid N (listwise) 101
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Project_Plan

Frequency Percent Valid Percent Cumulative
Percent
Yes 37 36,6 43,0 43,0
Valid No 49 48,5 57,0 100,0
Total 86 85,1 100,0
Missing  -77 15 14,9
Total 101 100,0
Descriptive Statistics

N Minimum | Maximum Sum
Project_Plan_Mission 37 0 1 18
Project_Plan_User 37 0 1 35
Project_Plan_Functional 37 0 1 34
Project_Plan_Databases 37 0 1 15
Project_Plan_Other 37 0 1 10
Project_Plan_None 37 0 0 0
Valid N (listwise) 37

Methods_Analysis
N Minimum | Maximum Sum

Analysis_Stakeholders 86 0 1 74
Analysis_Team 86 0 1 60
Analysis_Task 86 0 1 40
Analysis_Research 86 0 1 60
Analysis_Usability 86 0 1 44
Analysis_Heuristic 86 0 1 32
Analysis_Competition 86 0 1 73
Analysis_Personas 86 0 1 64
Analysis_Other 86 0 1 9
Valid N (listwise) 86
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Methods_Design

N Minimum [ Maximum Sum
Design_Brainstorming 86 0 1 71
Design_Screenflow 86 0 1 70
Design_Walkthroughs 86 0 1 57
Design_Paper_Pencil 86 0 1 57
Design_Prototypes 86 0 1 81
Design_Usability 86 0 1 69
Design_Research 86 0 1 52
Design_Standards 86 0 1 44
Design_Other 86 0 1
Design_None 86 0 0
Valid N (listwise) 86
Testing
Frequency | Percent | Valid Percent Cumulative
Percent
Yes 69 68,3 80,2 80,2
Valid No 17 16,8 19,8 100,0
Total 86 85,1 100,0

Missing  -77 15 14,9
Total 101 100,0
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Methods_Testing

N Minimum [ Maximum Sum

Testing_NOT_Surveys 69 0 1 20
Testing_INT_Surveys 69 0 1 34
Testing_DOM_Surveys 69 0 1 22
Testing_EXT_Surveys 69 0 1 2
Testing_UNI_Surveys 69 0 1 2
Testing_NOT_Qualitative 69 0 1 13
Testing_INT_Qualitative 69 0 1 37
Testing_ DOM_Quialitative 69 0 1 30
Testing_EXT_Qualitative 69 0 1
Testing_UNI_Qualitative 69 0 1 3
Testing_NOT_Focus 69 0 1 32
Testing_INT_Focus 69 0 1 21
Testing_DOM_Focus 69 0 1 20
Testing_EXT_Focus 69 0 1 2
Testing_UNI_Focus 69 0 1 3
Testing_NOT_Observations 69 0 1 16
Testing_INT_Observations 69 0 1 41
Testing_DOM_Observations 69 0 1 17
Testing_EXT_Observations 69 0 1 1
Testing_UNI_Observations 69 0 1 3
Testing_NOT_Heuristic 69 0 1 36
Testing_INT_Heuristic 69 0 1 24
Testing_DOM_Heuristic 69 0 1
Testing_EXT_Heuristic 69 0 1 3
Testing_UNI_Heuristic 69 0 1 2
Testing_NOT_Card 69 0 1 28
Testing_INT_Card 69 0 1 25
Testing_DOM_Card 69 0 1 18
Testing_EXT_Card 69 0 1 2
Testing_UNI_Card 69 0 1 1
Testing_NOT_Ethnographic 69 0 1 56
Testing_INT_Ethnographic 69 0 1 8
Testing_DOM_Ethnographic 69 0 1 5
Testing_EXT_Ethnographic 69 0 1 1
Testing_UNI_Ethnographic 69 0 0 0
Testing_NOT_Participatory 69 0 1 50
Testing_INT_Participatory 69 0 1 13
Testing_DOM_Participatory 69 0 1 8
Testing_EXT_Participatory 69 0 1 1
Testing_UNI_Participatory 69 0 0 0
Valid N (listwise) 69
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CALCULATION SAMPLE

Descriptive Statistics

N Minimum [ Maximum Sum

Type_AN_Non 69 0 1 39
Type_DS_Non 69 0 1 28
Type_IM_Non 69 0 1 13
Type_DP_Non 69 0 1 21
Type_AN_Light 69 0 1 41
Type_DS_Light 69 0 1 46
Type_IM_Light 69 0 1 26
Type_DP_Light 69 0 1 35
Type_AN_Heavy 69 0 1 52
Type_DS_Heavy 69 0 1 57
Type_IM_Heavy 69 0 1 36
Type_DP_Heavy 69 0 1 44
Type_AN_Expert 69 0 1 49
Type_DS_Expert 69 0 1 51
Type_IM_Expert 69 0 1 32
Type_DP_Expert 69 0 1 36
Type_AN_Lead 69 0 1 36
Type_DS_Lead 69 0 1 41
Type_IM_Lead 69 0 1 29
Type_DP_Lead 69 0 1 33
Type_AN_Current 69 0 1 45
Type_DS_Current 69 0 1 41
Type_IM_Current 69 0 1 24
Type_DP_Current 69 0 1 28
Type_AN_Potential 69 0 1 48
Type_DS_Potential 69 0 1 43
Type_IM_Potential 69 0 1 24
Type_DP_Potential 69 0 1 33
Type_AN_Not 69 0 1 2
Type_DS_Not 69 0 1 2
Type_IM_Not 69 0 1 18
Type_DP_Not 69 0 1 4
Valid N (listwise) 69
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Project_Plan

Frequency Percent Valid Percent Cumulative
Percent

Yes 30 43,5 43,5 43,5
Valid No 39 56,5 56,5 100,0

Total 69 100,0 100,0

Descriptive Statistics
N Minimum | Maximum Sum
Project_Plan_Mission 30 0 1 15
Project_Plan_User 30 0 1 28
Project_Plan_Functional 30 0 1 28
Project_Plan_Databases 30 0 1 13
Project_Plan_Other 30 0 1 10
Project_Plan_None 30 0 0 0
Valid N (listwise) 30
Methods_Analysis
N Minimum | Maximum Sum

Analysis_Stakeholders 69 0 1 59
Analysis_Team 69 0 1 48
Analysis_Task 69 0 1 36
Analysis_Research 69 0 1 48
Analysis_Usability 69 0 1 34
Analysis_Heuristic 69 0 1 28
Analysis_Competition 69 0 1 59
Analysis_Personas 69 0 1 53
Analysis_Other 69 0 1 9
Valid N (listwise) 69
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Methods_Design

N Minimum [ Maximum Sum
Design_Brainstorming 69 0 1 58
Design_Screenflow 69 0 1 56
Design_Walkthroughs 69 0 1 48
Design_Paper_Pencil 69 0 1 48
Design_Prototypes 69 0 1 64
Design_Usability 69 0 1 55
Design_Research 69 0 1 41
Design_Standards 69 0 1 37
Design_Other 69 0 1
Design_None 69 0 0
Valid N (listwise) 69
Testing
Frequency | Percent | Valid Percent Cumulative
Percent
Yes 55 79,7 79,7 79,7
Valid No 14 20,3 20,3 100,0
Total 69 100,0 100,0
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Descriptive Statistics

N

Minimum

Maximum

Sum

Testing_NOT_Surveys
Testing_INT_Surveys
Testing_DOM_Surveys
Testing_EXT_Surveys
Testing_UNI_Surveys
Testing_NOT_Qualitative
Testing_INT_Qualitative
Testing_ DOM_Quialitative
Testing_EXT_Qualitative
Testing_UNI_Qualitative
Testing_NOT_Focus
Testing_INT_Focus
Testing_DOM_Focus
Testing_EXT_Focus
Testing_UNI_Focus
Testing_NOT_Observations
Testing_INT_Observations
Testing_DOM_Observations
Testing_EXT_Observations
Testing_UNI_Observations
Testing_NOT_Heuristic
Testing_INT_Heuristic
Testing_DOM_Heuristic
Testing_EXT_Heuristic
Testing_UNI_Heuristic
Testing_NOT_Card
Testing_INT_Card
Testing_DOM_Card
Testing_EXT_Card
Testing_UNI_Card
Testing_NOT_Ethnographic
Testing_INT_Ethnographic
Testing_DOM_Ethnographic
Testing_EXT_Ethnographic
Testing_UNI_Ethnographic
Testing_NOT_Participatory
Testing_INT_Participatory
Testing_DOM_Participatory
Testing_EXT_Participatory
Testing_UNI_Participatory
Valid N (listwise)

55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55
55

O O O O O O O O O O O O 0O 0O O O OO0 O o OO0 O o OO0 o o oo o o o o o o o o o o
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15
28
17

10
31
22

25
17
16

14
33
10

27
20

39
10

99



Appendix 5: SPSS Outputs - Results of Reliability and Factor Analyses

Scale: IT Competence

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized Items
,938 ,939 15
Item-Total Statistics
Scale Mean if | Scale Variance | Corrected Item- Squared Cronbach's
Item Deleted | if Item Deleted Total Multiple Alpha if Item
Correlation Correlation Deleted
ITComp_Supp
71,05 316,613 ,758 ,896 ,933
ort
ITComp_Exper
] 70,83 317,430 ,692 778 ,934
tise
ITComp_Innov
ations_Knowle 71,35 310,336 ,808 ,813 ,931
dge
ITComp_Custo
) 71,30 304,421 ,786 797 ,931
mer_Links
ITComp_Marke
71,40 302,451 , 797 , 743 ,931
t_Info
ITComp_Datab
72,33 312,430 ,612 ,615 ,936
ases
ITComp_Onlin
71,98 307,974 ,689 712 ,934
e_Sources
ITComp_Analy
) 71,38 303,779 ,830 ,849 ,930
sis
ITComp_Decisi
72,10 306,451 , 743 711 ,933
on_Support
ITComp_Data_
] 71,48 305,846 724 ,842 ,933
Processing
ITComp_Depar
71,63 307,984 ,625 ,742 ,936
tment
ITComp_Mana
70,43 325,174 ,569 , 744 ,937
ger
ITComp_Budg
71,30 314,728 ,668 ,709 ,935
et
ITComp_Apps 71,08 313,712 ,663 ,742 ,935
ITComp_Netw
‘ 70,35 330,900 ,391 ,405 ,941
or
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KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy.

Bartlett's Test of Sphericity

Approx. Chi-Square

df

Sig.

,835
453,950

105

,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 8,267 55,114 55,114 8,267 55,114 55,114

2 1,447 9,647 64,762 1,447 9,647 64,762

3 1,073 7,150 71,912 1,073 7,150 71,912

4 ,953 6,354 78,266

5 ,619 4,124 82,390

6 ,546 3,641 86,032

7 ,481 3,210 89,241

8 424 2,824 92,066

9 ,335 2,235 94,301

10 ,260 1,737 96,037

11 ,193 1,283 97,321

12 ,153 1,017 98,338

13 ,102 ,682 99,020

14 ,090 ,598 99,618

15 ,057 ,382 100,000
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Scale: UCD Competence

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized ltems
,884 ,892 7
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted | Correlation Correlation Deleted

UCDComp_Knowledge 24,70 86,284 734 , 726 ,864
UCDComp_Expertise 24,68 84,791 721 ,710 ,863
UCDComp_Market_Info 24,49 82,612 ,644 ,488 ,871

UCDComp_Data_Proce
) 25,07 84,174 ,676 ,497 ,867

ssing
UCDComp_Department 25,33 75,226 ,670 ,565 871
UCDComp_Manager 25,35 77,875 ,650 ,454 ,872
UCDCompt_Budget 25,32 81,541 712 ,587 ,862
KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,840
Approx. Chi-Square 212,866
Bartlett's Test of Sphericity df 21
Sig. ,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 4,262 60,884 60,884 4,262 60,884 60,884

2 779 11,124 72,008

3 ,667 9,528 81,536

4 ,464 6,626 88,162

5 ,394 5,623 93,785

6 ,275 3,927 97,711

7 ,160 2,289 100,000
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Scale: Customer Orientation

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized ltems
,841 ,856 9
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted | Correlation Correlation Deleted
CustOr_Customer_Serv
) 40,24 67,184 ,648 ,482 ,816
ice
CustOr_RD_Info 41,22 64,293 ,751 ,613 ,805
CustOr_Competition 40,31 69,940 ,616 ,528 ,822
CustOr_Sense 40,75 64,434 , 715 ,5691 ,808
CustOr_Focus_Competi
) 41,53 61,934 ,692 ,5682 ,808
tion
CustOr_Competiton_Dif
o 41,51 70,775 ,332 ,197 ,851
ferentiation
CustOr_Customer_Inter
40,90 73,170 ,240 ,116 ,861
est
CustOr_Best_Products 41,35 67,513 ,666 524 ,815
CustOr_Customer_EXxist
41,61 63,483 ,533 ,316 ,830
ance
Item deleted
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,880
Approx. Chi-Square 170,542
Bartlett's Test of Sphericity df 28
Sig. ,000
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Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 4,338 54,230 54,230 4,338 54,230 54,230

2 ,910 11,378 65,608

3 712 8,895 74,504

4 577 7,217 81,720

5 ,481 6,014 87,735

6 422 5,272 93,006

7 ,306 3,825 96,831

8 ,253 3,169 100,000
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Scale: Innovativeness

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized ltems
,218 ,218 5
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted | Correlation Correlation Deleted
Innovativeness_First-to-
15,57 9,381 ,187 ,406 ,088
market
Innovativeness_Establis
15,28 9,827 ,100 ,105 ,181
hed
Innovativeness_Mature 15,43 12,400 -,112 , 136 ,367
Innovativeness_Declinin
17,00 9,472 ,236 ,090 ,049
g
Innovativeness_Cutting
15,17 9,651 111 ,416 ,168
Edge
Item deleted
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted | Correlation Correlation Deleted
Innovativeness_First-to-
11,39 7,412 ,348 ,398 ,125
market
Innovativeness_Establis
11,09 9,821 ,013 ,089 ,503
hed
Innovativeness_Declinin
12,81 9,097 ,181 ,079 ,320
g
Innovativeness_Cutting
10,98 7,452 ,281 ,399 ,198
_Edge

Item deleted
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Item-Total Statistics

Scale Mean if | Scale Corrected Squared Cronbach's
Item Deleted | Variance if Item-Total Multiple Alpha if Item
Item Deleted | Correlation Correlation Deleted
Innovativeness_First-to-
7,07 4,365 ,513 ,390 ,024
market
Innovativeness_Declinin
8,51 7,551 ,041 ,005 ,766
g
Innovativeness_Cutting
6,64 4,199 ,453 ,388 ,120
_Edge
Item deleted
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,500
Approx. Chi-Square 30,874
Bartlett's Test of Sphericity df 1
Sig. ,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings

Total % of Variance | Cumulative % Total % of Variance | Cumulative %
1 1,636 81,813 81,813 1,636 81,813 81,813
2 ,364 18,187 100,000
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Scale: Exploration

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized Items
,869 ,871 6
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted Correlation Correlation Deleted
EXEx_ldeas 22,71 42,209 ,683 ,641 ,844
EXEx_New_Technologi
23,23 39,129 ,751 ,637 ,831
es
EXEx_Creates products
or services that are 22,66 41,408 770 ,650 ,830
innovative to the firm.
EXEx_Creative_Ways 22,35 43,315 ,661 ,621 ,848
EXEx_New_Segments 23,79 44,234 ,533 ,394 ,870
EXEx_New Customers 23,08 41,157 ,629 ,400 ,855
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. , 794
Approx. Chi-Square 184,822
Bartlett's Test of Sphericity df 15
Sig. ,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 3,670 61,164 61,164 3,670 61,164 61,164

2 877 14,622 75,787

3 ,533 8,879 84,666

4 ,387 6,448 91,114

5 357 5,956 97,070

6 ,176 2,930 100,000
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Scale: Exploitation

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized Items
,861 ,864 6
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted Correlation Correlation Deleted

ExEx_Quality_Cost 26,62 32,530 ,664 ,483 ,837
ExEx_Reliability 26,90 29,249 ,761 ,622 ,817
EXEx_Automation 26,98 32,790 ,509 ,308 ,865

EXEx_Existing_Consum
26,75 30,322 ,700 ,544 ,829

ers
EXEx_Finetuning 27,00 31,258 ,619 479 ,845
EXEx_Customer_Base. 27,10 32,442 ,694 ,549 ,832
KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,845
Approx. Chi-Square 163,266
Bartlett's Test of Sphericity df 15
Sig. ,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 3,594 59,896 59,896 3,594 59,896 59,896

2 , 791 13,182 73,078

3 571 9,524 82,601

4 ,459 7,653 90,255

5 ,316 5,267 95,522

6 ,269 4,478 100,000
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Scale: Top Management Team

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized Items
,641 ,636 4
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted Correlation Correlation Deleted
i\/lgmt_UCD_Suppor 13,14 12,361 ,588 ,367 ,445
Mgmt_Vision 13,97 11,792 ,651 ,494 ,393
Mgmt_Risk_averse 14,10 18,334 , 104 121 , 766
Mgmt_Experience 13,31 14,250 406 401 583
Item deleted
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,659
Approx. Chi-Square 39,898
Bartlett's Test of Sphericity df 3
Sig. ,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 1,942 64,722 64,722 1,942 64,722 64,722

2 ,624 20,791 85,513

3 ,435 14,487 100,000
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Scale: Project Success

Reliability Statistics

Cronbach's Alpha Cronbach's Alpha Based on N of Items
Standardized Items
, 755 , 759 7
Item-Total Statistics
Scale Mean if Scale Corrected Squared Cronbach's
Item Deleted Variance if Item-Total Multiple Alpha if Item
Item Deleted | Correlation Correlation Deleted

Outcome_Success 31,69 20,727 374 ,363 , 745

Outcome_Innovativenes
. 32,42 20,327 ,405 ,430 ,739

Outcome_Innovativenes
32,31 19,198 442 420 ,733

s_Process
Outcome_Efficiency 32,46 19,234 ,560 457 ,708
Outcome_Satisfaction 31,67 19,675 ,5630 ,449 , 715
Outcome_Morale 31,90 18,834 ,425 ,631 , 739
Qutcome_Productivity 32,31 17,707 ,595 , 710 ,696
KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,621
Approx. Chi-Square 128,502
Bartlett's Test of Sphericity df 21
Sig. ,000

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % Total % of Variance | Cumulative %

1 2,890 41,287 41,287 2,890 41,287 41,287

2 1,427 20,386 61,673 1,427 20,386 61,673

3 1,162 16,596 78,269 1,162 16,596 78,269

4 ,603 8,619 86,888

5 ,386 5,521 92,409

6 ,364 5,196 97,605

7 ,168 2,395 100,000
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Appendix 6: SPSS Outputs - Descriptive Statistics & Correlations of Constructs

Descriptive Statistics

Minimum

Maximum

Mean

Std. Deviation

Variance

Project_Success
Customer Orientation
IT Competence

UCD Competence
Innovativeness

Top Management Team
Ambidexterity (additive)
Valid N (listwise)

52
51
40
57
62
65
59
29

3,29
1,75
2,00
1,29
1,50
1,67
5,000

6,57
6,63
7,00
7,00
7,00
7,00
13,833

5,3516
5,1127
5,0950
4,1654
4,3065
4,7282
9,97175

,71929
1,06924
1,25894
1,49289
1,36212
1,37676

2,193938

,517
1,143
1,585
2,229
1,855
1,895
4,813
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** Correlation is significant at the 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).
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Appendix 7: SPSS Outputs - Winner vs. Loser

Descriptive data concerning the Project Success to Split Sample

Statistics

Project Success

Valid
N

Missing
Mean
Median

Std. Deviation
Minimum

Maximum

52

17
5,3516
5,3571
, 71929

3,29
6,57

Descriptive data concerning the binomial Winner Loser variable

Statistics
Winner_Loser
Valid 52
N